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Annex A Supporting Evidence Section 1 

Slough in the region 

 

Slough’s neighbours 
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Town Centre Red Line Boundary Map

 

 

 

 

 

 

 

 

 

 

 

 

 

TTWA for Slough & Heathrow 

Number of residents in work 793,622 

Workplace population 773,808 

Number of residents working in area 531,428 

Supply-side  self-containment  (% employed residents 

who work locally) 
67 

Demand-side self-containment  (% local jobs taken by 

local residents) 
68.7 

Number of economically active residents (aged 16+)
1
 854,064 

Land Area (hectares) 70,169 
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Slough Borough Council’s Evidence Base 5 Year Plan 

 

 Slough Population by Age and Sex 2014 
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Annex A Supporting Evidence Section 2 

 

Retail study  

Even though the retail vacancy rate doesn’t seem particularly high, this does not indicate the true health of 

Slough high street and the shopping centres. Since the retail survey was conducted a few weeks ago we have 

seen the closure of three other national retailers units, costa coffee HM and PINC. 

Two of Slough high street largest stores are vacant with a combined floor space of around 125,600 sq. ft. These 

are the former Marks and Spencer and BHS stores. 

Some of the existing stores are no longer trading from all floors. This includes Boots, Wilko and Debenhams who 

are now trading from only one floor. These stores have closed upper floors which equate to an additional 

50,000 sq ft of vacant retail space. 

The retail vacancy rate does not take this into account.  

Slough town centre has a small number of multiples which is evident by the massive decline in retail ranking 

from 57th in 2006 to 167th in 2017, 190th in 2019(Javelin Group, VENUESCORE). 
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Housing Trajectory Sites  
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Town Centre Residents Survey  
 

 

Town Centre Survey analysis 
Conducted 20th December 2018 

‘General appearance’ was rated as poor or very poor by 82% of respondents 
 

‘retail services’ were rated as poor or very poor by 81% of respondents 
 

Respondents generally thought we have too few:  
large chain stores (91%) 
retail services (86%) 
cafes / restaurants (57%) 
small independent stores (53%) 
bars / pubs (46%) 

Respondents generally thought we have too many:  
betting shops (75%) 
discount / pound shops (67%) 
takeaways (56%) 

Two thirds of respondents (64%) do not visit in the evening at all. 
 

When asked “what would improve your shopping experience?” the commonest 
response was “improvements to shops / services” (83%) and “fill empty shops” 
(80%). 
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Annex A Supporting Evidence Section 3 

Potential Development in the Town Centre 
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New Local Plan - Vison and Objectives of the local plan are: 

A Vision for Slough in 2036 

Supporting the Council and its communities’ ambitions for the Borough, by 2036 Slough will have a high profile 

image which recognises its important role in the region as a prosperous, confident, attractive, metropolitan 

place where people choose to work, rest, play and stay.  

The centre of Slough will be an attractive, vibrant hub providing high quality offices, retail, leisure, landmark 

buildings and cultural opportunities for our diverse communities.  

Slough will be an “economic powerhouse” with a large skilled resident workforce and a reputation as an 

excellent place to do business which will encourage established and new companies to invest and grow in the 

Borough.  

As a result of Crossrail, the Western rail link to and expansion at Heathrow airport, Slough will be one of the 

best connected places. Accessibility within the town will have been improved through the development of 

convenient pedestrian, cycle and bus networks.  

By encouraging investment, regeneration,  innovation  and high standards of design we will have created  

distinct environments with high quality  public realm that create a sense of place.   

Our proactive approach to meeting our housing need locally means Slough is a place where our residents feel a 

sense of belonging and are able to live in good quality and affordable homes. We are proud of our diversity and 

cohesion; we live in greener, safe and distinctive neighbourhoods with lifelong access to excellent education 

and job opportunities, and the facilities and services they need to live positive healthy lives.   

Slough will have embraced new digital technologies for the benefit of the community to optimise the use of our 

spaces, places and transport network, and help our business and residents help themselves to a better quality 

of life. 

This balanced approach to delivering growth means Slough will be a town with cohesive residential and 

business communities where people think globally but are happy to work and live locally. 

Objectives 

To meet the Objectively Assessed Housing Need (OAHN) of 927 dwellings per annum within the Borough or as 

close as possible to where the needs arises within a balanced housing market. To provide new homes of an 

appropriate mix, type and tenure for Slough’s population that is designed and built to a high quality and 

environmentally sound standard. 

To support innovation, growth and regeneration and ensure the Town Centre is the focus for high density 

housing and major retail, leisure, office and cultural development. 

To ensure Slough’s economy creates wealth and retains its role as a competitive economic powerhouse by 

retaining its multinational HQs, having a diverse resilient economic base, and including opportunities for 

business start-ups and Smart technology. To create 15,000 jobs supported by a competitive local workforce who 

have the skills to meet businesses’ changing needs.  
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To ensure Crossrail, the Western Rail Link to Heathrow and growth at Heathrow deliver benefits for residents 

and businesses across the Borough. To encourage sustainable modes of travel such as walking, cycling and 

public transport, reduce the need to travel, make non-car modes the best choice for short journeys and tackle 

traffic congestion. 

To improve the health and well-being of all residents and reduce deprivation through providing opportunities 

for our residents to live positive, healthy, active and independent lives. To provide for community infrastructure 

and facilities in appropriate and accessible locations that supports a viable and vibrant network of services. 

To make Slough feel like a safe place through minimising the opportunity for crime and antisocial behaviour. To 

improve the image and attractiveness of the town through insisting on high quality design for all new buildings 

and enhancing the public realm. To support the vitality, viability and distinctiveness of local centres and ensure 

that residential neighbourhoods retain a distinct sense of place. 

 To increase opportunities for leisure and recreation and improve the quality and use of Slough’s parks and 

open green spaces and the links to these and the surrounding countryside including the Colne Valley Regional 

Park. 

 Protect the environment, and adapt to climate change and minimise its effects through protecting and 

enhancing the Borough’s biodiversity and water environment, and addressing flood risk, carbon emissions and 

pollution. To protect maintain and enhance those elements of the built and natural environment of local or 

historic value.         

 

Emerging Preferred Spatial Strategy 

The 5 elements of the spatial strategy are identified below: 

• Delivering major comprehensive redevelopment within the “Centre of Slough”; 

• Selecting other key locations for appropriate development; 

• Protecting the built and natural environment of Slough including the suburbs.  

• Accommodating the proposed third runway at Heathrow and mitigating the impact; 

• Promoting the northern expansion of Slough in the form of a “Garden Suburb” 
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bblur Architecture  
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Data Sources 

Maps from Slough Borough Council’s planning department 

Slough’s Evidence base 5 year plan: 

Demographics 

www.nomisweb.co.uk 

Lloyds UK digital consumer index 2017 

https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=10&cad=rja&uact=8&ved=2ahUKEwil1f7

htpXhAhWqQxUIHSu3CTEQFjAJegQICRAB&url=https%3A%2F%2Fwww.lloydsbankinggroup.com%2Fmedia%2Fpr

ess-releases%2Fpress-releases-2017%2Flloyds-bank%2Flloyds-bank-consumer-digital-index-

2017%2F&usg=AOvVaw3TJj4NWX8UcDw39VqE8du3 

Public Health framework 

 https://www.gov.uk/government/collections/public-health-outcomes-framework 

Slough wards profiles 

 http://www.slough.gov.uk/council/joint-strategic-needs-assessment/slough-ward-profiles.aspx 

VENESCORE for Slough 2018/2019 

https://www.javelingroup.com/ 

Cushman and Wakefield, Retail and Town Centre Study 2015 Survey 2015 
https://webcache.googleusercontent.com/search?q=cache:cJ8f-

dNfptkJ:https://www3.rbwm.gov.uk/download/downloads/id/3254/retail_and_town_centre_study_2015_-

_main_report.pdf+&cd=1&hl=en&ct=clnk&gl=uk 

Images courtesy of Matthew Bedward, BBLUR architects. 
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https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=10&cad=rja&uact=8&ved=2ahUKEwil1f7htpXhAhWqQxUIHSu3CTEQFjAJegQICRAB&url=https%3A%2F%2Fwww.lloydsbankinggroup.com%2Fmedia%2Fpress-releases%2Fpress-releases-2017%2Flloyds-bank%2Flloyds-bank-consumer-digital-index-2017%2F&usg=AOvVaw3TJj4NWX8UcDw39VqE8du3
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=10&cad=rja&uact=8&ved=2ahUKEwil1f7htpXhAhWqQxUIHSu3CTEQFjAJegQICRAB&url=https%3A%2F%2Fwww.lloydsbankinggroup.com%2Fmedia%2Fpress-releases%2Fpress-releases-2017%2Flloyds-bank%2Flloyds-bank-consumer-digital-index-2017%2F&usg=AOvVaw3TJj4NWX8UcDw39VqE8du3
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=10&cad=rja&uact=8&ved=2ahUKEwil1f7htpXhAhWqQxUIHSu3CTEQFjAJegQICRAB&url=https%3A%2F%2Fwww.lloydsbankinggroup.com%2Fmedia%2Fpress-releases%2Fpress-releases-2017%2Flloyds-bank%2Flloyds-bank-consumer-digital-index-2017%2F&usg=AOvVaw3TJj4NWX8UcDw39VqE8du3
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=10&cad=rja&uact=8&ved=2ahUKEwil1f7htpXhAhWqQxUIHSu3CTEQFjAJegQICRAB&url=https%3A%2F%2Fwww.lloydsbankinggroup.com%2Fmedia%2Fpress-releases%2Fpress-releases-2017%2Flloyds-bank%2Flloyds-bank-consumer-digital-index-2017%2F&usg=AOvVaw3TJj4NWX8UcDw39VqE8du3
http://www.slough.gov.uk/council/joint-strategic-needs-assessment/slough-ward-profiles.aspx
https://www.javelingroup.com/
https://webcache.googleusercontent.com/search?q=cache:cJ8f-dNfptkJ:https://www3.rbwm.gov.uk/download/downloads/id/3254/retail_and_town_centre_study_2015_-_main_report.pdf+&cd=1&hl=en&ct=clnk&gl=uk
https://webcache.googleusercontent.com/search?q=cache:cJ8f-dNfptkJ:https://www3.rbwm.gov.uk/download/downloads/id/3254/retail_and_town_centre_study_2015_-_main_report.pdf+&cd=1&hl=en&ct=clnk&gl=uk
https://webcache.googleusercontent.com/search?q=cache:cJ8f-dNfptkJ:https://www3.rbwm.gov.uk/download/downloads/id/3254/retail_and_town_centre_study_2015_-_main_report.pdf+&cd=1&hl=en&ct=clnk&gl=uk

